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Dear Readers, 
In this issue, you will find a range of articles 
about leading women and their contributions to 
the field of medicine, as well as dynamic women 
in the business world, such as Carmit Naimi, a 
powerful woman in the construction industry; 
and Limor Bouzaglo, a creative woman who is 
part of the success of El Al after corona. 
There is an article about niche perfumes, which 
is the latest trend worldwide; and a travel piece 
about the spectacular Diamond Bridge in the 
Tsalka Canyon Nature Reserve in the Republic 
of Georgia.
Pink is an “in” color this spring. Here’s hoping it 
is indicative of a rosy future for us all.

Yours,
Irit Mathias and Ronit Mathias

LetteR fRoM the edItoRs
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U
nited Nations 
S e c r e t a r y 
G e n e r a l 
A n t o n i o 
G u t e r r e s 
recently made 

a startling announcement. 
Address ing  t he  UN 
Commission on the Status 
of Women held ahead of 
International Women's 
Day, observed globally on 
March 8, Guterres said 
that gender equality is "300 
years away." 
While the UN secretary 
general did not elaborate 
on how this figure was 
reached, his message was 
clear: Significant gender 
gaps remain on a global 
scale in nearly every area 
of life. 
From individuals  to 
startups and corporations 
to governments, Guterres 
said the world must act to 
promote women's rights, 
inclusion, and gender 
equality.  
Israel is no exception.  
While there is great 
awareness of the issues of 
diversity, inclusion, and gender equality 
in Israel there is still much progress to 
be made.  Currently only 26% of Israel's 
Knesset, or parliament are women and 
Israel is ranked 93rd in representation 
of women among 192 countries.  No 
woman has served in any of the most 
senior political positions in the last 
decade, and a recent report by the 
Central Bureau of Statistics found that in 
the business sector women accounted for 
only 31.8% of all managerial positions.
In light of these figures, The Jerusalem 
Post sat down with Eli Sagiv, CEO of 
L’Oreal Israel, a company that has in 
recent years pivoted to actively promote 
diversity, inclusion, and gender equality 

on a global scale. 

There is a growing 
awareness in boTh The 
public and privaTe spheres, 
of The imporTance of 
gender equaliTy and 
represenTaTion, how is This 
reflecTed in Today’s business 
world? 
It’s important to talk about women’s 
rights and representation. Not just for 
International Women's Day, but all year 
round. But what can we do that the 
media buzz around March 8 allows us to 
"increase the volume" on this important 

issue, and thus we find 
ourselves dealing with it 
again and again, with the 
aim of raising awareness 
and improving women’s 
representation in all areas.
We are frequent witnesses 
to studies that on the one 
hand point to large gaps 
in women’s representation 
in broad social aspects 
(politics, economics, senior 
management positions, 
boards of directors, etc.), 
and on the other hand 
point to the importance 
of the inclusion of women 
in key positions, and the 
added value that this 
brings.
Many  org an i z at i ons 
adopt a concept of gender 
equality that is expressed 
t hroug h  a  const ant 
striving to be represented 
by a rich human diversity 
among their employees 
and management, from 
the entire spectrum of 
the population. Such 
variety, studies indicate, is 
necessary for any company 
to thrive and be innovative, 

by reflecting its consumer base and giving 
them an accurate response to their needs. 
For example, at L'Oréal Israel, in practice 
women are promoted to senior leadership 
positions, with the senior management 
consisting of 50% women. The General 
Manager of the Luxury Division Aya 
Monk, was the youngest woman 
appointed to this prestigious position. 
Anne Hirsch, VP Supply Chain, was the 
first woman appointed to the position 
in Israel after it had been considered 
for years as a "male" position. The vice 
presidents of digital, communications 
and human resources are also held 
by women, as are many positions at 
middle management levels. This isn’t a 

The imporTance and 
benefiTs of promoTing 

gender equaliTy 

coincidence. It originates 
from a systematic approach 
at L'Oréal, and a strategy 
that advocates diversity and 
inclusion.

as a global beauTy 
company ThaT 
primarily caTers To 
women, whaT sTeps 
has l’oreal israel 
Taken To promoTe 
diversiTy, inclusion, 
and gender 
equaliTy?
The same studies reveal that 
having diverse employees, at 
all levels of the organization, 
is a necessary condition to 
enrich societal discourse, 
to bring to the fore different 
voices and cultures, and to 
make room for different 
and diverse work and 
management styles. Such a 
company also allows diverse 
consumers to identify with it 
and its products, and attracts 
a wider customer base.
The Forbes report annually 
ranks and publishes the 
500 most inclusive and balanced 
organizations in the United States, 
both in terms of gender and in terms 
of ethnic background. The report said 
that companies that have excelled in 
having diverse and balanced employees 
in terms of gender and sector also excel 
in their business achievements, in sales, 
in expanding their circle of customers, in 
profits and assets and in creating value 
for their shareholders.
Sectoral and gender balance is something 
that is also reflected in the global beauty 
giant L’Oréal. 
As a company that aims to create beauty 
that moves the world, and as a company 
that believes in the close and inseparable 
connection between outer beauty and 
inner beauty – L’Oreal has made it its 
mission to promote gender diversity 
and equality. As such, with this vision, 
the company recently conducted an 
examination of the salary levels of both 
men and women in similar positions 
throughout the company and found 
them to be equal. 
Another move in a long series of actions 
was taken to ensure that there is no 
discrimination of any kind both on the 
gender and sectoral level, and that the 
pipeline, i.e. the recruitment program, 

includes an equal number of women and 
men, in order to give everyone an equal 
opportunity to progress.

do your brands Take a 
sTand, as is cusTomary Today, 
and how do They express The 
mission of promoTing gender 
equaliTy?
Gender equality can be promoted not 
only as part of human resource practices, 
but also as part of a brand's marketing 
activity. More and more brands are 
taking on social or environmental 
agendas, and with these, the brand is 
identified by its very core values and it’s 
with these that it seeks to be identified by 
the brand's consumers. Moreover, it has 
been proven that consumers will tend 
to prefer brands that promote a certain 
social or environmental goal over other 
brands.
An example is the L'Oréal Paris brand, 
which promotes worldwide the issue 
of women’s empowerment and among 
this, preventing sexual harassment in 
the public sphere. The brand, which 
is supported by specialized social 
organizations in all 150 countries in 
which it operates, sends a message to 
its consumers – that it cares about the 

issue and is actively working 
to this end by allocating 
many  res ources  and 
cooperating with specialized 
organizations, such as the 
Association of Rape Crisis 
Centers in Israel.
Together, the brand and 
the association conduct 
workshops for tens of 
thousands of people a 
year regarding ways to 
prevent sexual harassment 
in the public sphere, a 
phenomenon that robs a 
woman of her self-worth 
and leads to exclusion 
from the public sphere and, 
consequently, to a lack of 
representation.

which women's 
organizaTions 
does l’oréal israel 
supporT and why 
did you choose 
Them?
L’Oréal has always supported 
women. It has been doing so 
for over 100 years since the 
founding of the company, 
through hundreds of social 

programs and allocating millions of 
euros to various social causes that deal 
with the advancement of women. 
Here in Israel, we focused on several 
areas:
Establishment of voluntary care centers 
in sick and disabled centers - hospitals, 
rehabilitation centers, occupational day 
centers for women with disabilities and 
more.
Support for women's organizations that 
support the most vulnerable women 
in society - through generous financial 
support that allows them to promote 
various activities for the advancement 
and empowerment of women.
Support for the Girls in Science program, 
which encourages the promotion of girls 
to study science in high school and to 
choose science as a profession later in 
life.
The issues of women’s right and gender 
equality will not be solved overnight, 
but with growing awareness as to the 
benefits of gender equality and with 
more and more companies adopting 
inclusive and diverse policies, we are on 
the right track to diminishing the gaps 
and L’Oreal Israel is proud to be taking 
part in creating a better future for men 
and women alike.  •

Elie Sagiv CEO of L'Oreal Israel | Photo by Gadi Siara

(L-R) Gǒng Lì, Eva Longoria, Aja Naomi King | Photo courtesy Loreal Paris PR
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schNeider schNeider

child care above 
and beyond   

S
c h n e i d e r 
Children's 
M e d i c a l 
C e n t e r 
of  Is r a e l , 
member of 

Clalit  is recognized 
as one of the leading 
pediatric institutions 
in the world. It offers a 
full range of pediatric 
disciplines to children 
aged 0-18. Since its 
e s t ab l i sh me nt  i n 
Petah Tikva in 1991, 
Schneider Children's 
Medical Center has 
revolutionized the 
practice of pediatric 
m e d i c i n e  i n  t h e 
country.  
Schneider utilizes a 
unique approach to 
pediatric medicine 
where children are 
treated as children 
and not as small 
adults. As children 
h a v e  d i ff e r e n t 
e m o t i o n a l  a n d 
physical requirements 
f o r  h e a l i n g , 
Schneider  uses  a 
mu lt i d i s c ip l i n ar y 
approach, whereby 
treatment is integrated 
w i t h  e m o t i o n a l , 
p s y c h o l o g i c a l , 
e d u c a t i o n a l  a n d 
developmental care. 
Meet three of the 
dedicated doctors at 
Schneider who are 
devoted to helping 
and healing their 
young patients.

By lea weiss

when did you know 
ThaT you wanTed To 
be a docTor?
At the age of three I knew I 
wanted to be a pediatrician

whaT made you 
choose your 
specialTy?
I always knew that I would 
be a pediatrician. However, 
during my studies at medical 
school, I realized that the 
specific area that I liked the 
most was pediatric ICU. 
The combined ability to 
treat extremely ill children 
and help the family and the 
child cope with an extreme 
situation is a great challenge. 
Over the years, I realized that 
being a physician is not my 
profession but part of who 
I am. That means that in 
whatever I do, whenever I do 
it, I know that caring for other 
people is the most important 
thing for me. I made the 
decision to study the field of 
management when I realized 
that being both a physician 
and a medical manager 
would enable me to make a 
wider impact on the lives of 
patients.  

whaT are The laTesT 
innovaTions in your 
field?
Thirty years ago, it was still 

not obvious that children are 
not small adults. Today, it is 
clear that children should 
be treated in a different way 
than adults. The innovative 
concept that we are heading 
at Schneider is that we 
have the responsibility to 
ensure that the children of 
today will grow up to be the 
healthy adults of tomorrow. 
We know there are many 
technologies that can detect, 
prevent, and treat conditions 
in early childhood. Many of 
these technologies should 
be focused on the pediatric 
world. At our center for 
research and innovation that 
is the only one for children 
in Israel and one of the few 
in the world, we implement 
many of these technologies 
to do just that.

whaT significanT 
move have you made 
This year?
We believe that children are 
‘above and beyond.’ Therefore, 
we try to help and treat as 
many children as we can in the 
best possible way. However, 
we also believe that we should 
be active in helping children 
in extreme situations. This 
year, we made a great effort 
to help children of Ukraine 
and Turkey. But more than 
that, we are part of a group of 
the largest pediatric hospitals 

worldwide that is writing 
a ‘white paper’ in order to 
provide a structured way of 
helping children throughout 
the world.

whaT is firsT Thing 
you do when you 
leave The hospiTal?
I arrive at 7 a.m. and usually 
leave at 7 p.m. I have four 
children of my own and a 
few hundred children at the 
hospital. Therefore, when 
I leave work, the thoughts 
and worries about all my 
children mix. It is mostly a 
combination of telephone 
calls to my own children and 
calls about things that I didn’t 
get to during the day at work. 
The hospital, the staff, and 
mostly the young patients are 
my second home and second 
family. •

when did you know 
ThaT you wanTed To 
be a docTor?
Although the most usual answer 
is ‘I always knew I wanted to 
be a doctor,’ for me it was not 
so clear. I have always been 
attracted to treating people and 
helping them, but I wasn’t fixed 
on medicine. But in 1992, while 
traveling around the world for 
a year, I realized while standing 
on the Annapurna Mountain 
in Nepal, at the height of 4,500 
meters, that my goal in life 
should be to help people as a 
doctor.

whaT made you 
choose your 
specialTy?
It was pediatrics that actually 
chose me. Pediatrics was the 
last round on my internship 
year, and I took it while I 
had already secured a slot for 
surgical residency. I fell in love 
with treating children. After I 
was accepted to Schneider, it 
was obvious that this was the 
right thing for me. Later on, 
choosing gastroenterology and 
liver transplantation was my 
way of overcoming missing out 
on my dream of performing 
surgery.

whaT are The laTesT 
innovaTions in your 
field?
Pediatric liver transplantation 
is one of the most rapidly 
advancing fields in medicine. 
The first liver transplant in a 
child in Israel was performed 
not so long ago, in 1996. But 
since then, we have gone a long 
and fruitful way. Due to the low 
donation rates and shortage of 
organs (all around the world 
and especially in Israel), the 
pediatric liver transplant team 
is highly experienced and 
successful in living-related 

liver transplantation. This 
means that a child’s parent or 
a close relative donates a part 
(a lobe) of his or her liver in 
order to save the child's life. 
Recently, we even came to a 
point that we are able, as a last 
resort, to transplant a liver with 
an incompatible blood type. 
‘Science fiction’ and all in order 
to increase the donation pool 
and improve the chances of 
saving a child’s life. Schneider 
is the only children's liver 
transplant center in Israel with 
success like the best centers in 
the world.

whaT significanT 
move have you made 
This year? 
We established a new 
multidisciplinary clinic for a 
very rare congenital hepatic 
vascular disease called 
congenital portosystemic 
shunts. I am a member of 
the steering committee of an 
international research group 
for this disease. The goal is to 
diagnose and treat these cases 
during early infancy in order 
to avoid severe multi-organ 
complications later on.

whaT is firsT Thing 
you do when you 
leave The hospiTal?
My husband (a doctor as well) 
would probably say that the 
first thing I do is ask myself if 
perhaps I can find an excuse 
to go back…just a little bit 
longer. •

when did you know 
ThaT you wanTed To 
be a docTor?
I wanted to be a medical doctor 
at a very young age. Some of 
that stems from the unmet 
desire of my father, who was a 
Holocaust survivor and came 
to Israel as a young teenager 
with no family or support. 
He became a biology teacher 
but always said that under 
different circumstances, he 
would have studied medicine.

whaT made you 
choose your 
specialTy?
Treating children and their 
families appealed to me at 
an early stage during medical 
school. Within the field of 
pediatrics, I chose cardiology 
for the intellectual challenge 
associated with the diagnosis 
and management of every 
child, the versatility and the 
ability to cure so many of the 
affected children.   

whaT are The laTesT 
innovaTions in 
your field?
The Institute of Cardiology 
at Schneider is by far the 
largest and most active 
center in Israel and serves as 
a national referral center for 
the diagnosis and treatment 
of newborns, infants and 
children with congenital and 
acquired heart disease. The 
highly skilled and experienced 
team of pediatric cardiologists 
currently constitutes the only 
one in the country capable 
of dealing with all aspects of 
heart disease in children at the 
highest level by international 
standards.
There is an ongoing evolution 
on all fronts. Ultrasound 
imaging is increasingly 
replacing catheterization 
for diagnosis; interventional 

catheterization is replacing 
open heart surgery for 
purposes such as valve 
replacement; and surgery 
is pushing the boundary in 
complexity, size of babies 
and even fetuses that can 
be operated on. In all this, a 
critical need and contributor 
to success is the collaboration 
of a multi-disciplinary team.

whaT significanT 
move have you made 
This year?
I co-organized and co-
chaired a multinational 
conference in Dubai, together 
with colleagues from the 
US and the United Arab 
Emirates. It was unique both 
in its organizing team and 
professionally. Rather than 
focusing on a particular 
expertise, it was patient-
centric, encompassing all 
professional facets of treating 
cardiac problems in fetuses 
and newborns. It was attended 
physically by over 400 people 
from the three countries 
and more, and remotely 
by over 900 people from 
60 countries. It was a huge 
success professionally and 
the beginning of numerous 
connections and contacts in 
the Middle East. I was proud 
and delighted.

whaT is firsT Thing 
you do when you 
leave The hospiTal?
I check to see which of my 
grandchildren I can visit. •

Dr. Efrat Bron HarlEv
CEO of Schneider Children’s Medical Center,  

Pediatric Intensive Care Physician

Dr. YaEl MoZEr-GlaSSBErG 
Head of Pediatric Liver Transplantation Unit,  

Institute of Pediatric Gastroenterology, Nutrition and Liver 
Diseases at Schneider Children’s Medical Center

prof.  EInat BIrK 
Head of the Institute of Pediatric Cardiology at 

Schneider Children’s Medical Center
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L
eket  Israel ,  the 
National Food Bank, 
is the leading food 
rescue organization 
in the countr y. 
Irit Davidovitch-

Gertler, the chief operating 
officer of the NGO, talks 
about her position and her 
passion.   
As COO of Leket Israel, 
I have the opportunity to 
see the organization from 
every angle. While I directly 
manage the logistics of the 
organization and everything 
that comes with it, it is 
important that I understand 
every aspect of Leket’s work 
to ensure that we are as 
efficient as possible and that 
we are keeping our mission 
at the forefront – rescuing 
fresh and nutritious surplus 
food for those who need it 
most. 
I started my career, with a PhD in 
physics and education, as a lecturer at 
the Technion, the University of Haifa, 
and Oranim College. After leaving the 
education sector, I joined my family’s 
business and became CEO of a metal 
casting and machining plant. From 
there, I served as CEO of a number of 
companies in the metal industry and 
then HaMeshakem.
After years in the industry, I changed 
direction to the nonprofit world and 
joined Leket Israel as COO. 
Leket Israel is the leading food rescue 
organization. We collect surplus 
nutritious food and distributes it to 
those in need throughout the country. 
Leket Israel works to create change and 
awareness in Israeli society regarding 
food insecurity, reducing food waste, 
and having an impact on environmental 
protection. Last year, Leket rescued 
26,500 tons of agricultural produce. Two 
million meals were delivered to more 
than 234,000 people in need through 

a network of 265 nonprofit partner 
agencies each week. 
Coming from a business background 
gave me a different perspective on the 
work that Leket does. I see it as my 
personal mission to combine the world 
of business with the nonprofit sector 
and help create significant change that 
has a broad impact on society.
My toolbox includes skills that I 
acquired from the business world 
derived from my experience as CEO; 
from the world of education and 
academia as a lecturer; and from the 
experience I gained in managing in 
the nonprofit sector. My professional 
experience enables me to see the 
overall picture and combine different 
management methods with diverse 
populations.
But what I believe helps me more than 
anything is creative thinking. In our 
field, creativity and mental flexibility 
are required in order to provide 
answers and immediate solutions in 

every situation, as well as 
implement new ideas or 
opportunities.
There is no doubt that being 
COO of an organization 
with over 130 employees, 
1,000 partners, and a quarter 
of a million clients is an all-
consuming position. I am 
also a full-time wife and 
mother of five children. We 
live up north, a three-hour 
drive from the Leket Israel 
Logistics Center. When I 
started working at Leket, I 
went to the office every day, 
which didn’t leave me any 
free time for my family or 
my home life. Thankfully, 
Leket recognizes that it 
is possible to be efficient 
without being in the office 
every day. We understand 
that parents need to be home 
with their children and that 
not everyone has to be on the 

same work schedule. Now I’ve managed 
to create a productive work/life balance 
that gives me time to spend with my 
family, have dinner together, go for 
nature walks, or just spend time having 
coffee with my husband. 
I am very proud to work for an 
organization that provides ample 
opportunity for men and women alike. 
On Leket’s management team of 10, 
seven members are women.  I encourage 
more companies to support their female 
employees and create more opportunities 
for their growth and advancement. 
Of the people who receive food from 
Leket Israel, 62% are women. They are 
single mothers, homeless women, elderly 
ladies or women in battered women’s 
shelters. Leket takes its responsibility 
very seriously and understands that by 
providing them with healthy sustenance, 
we enable these women to have the 
strength to improve their lives in other 
areas. It is our goal to lighten their 
burdens and enhance their daily life.  •

iriT davidoviTch-gerTler: 
susTaining socieTy  

By olivia smiTh

Dr. Irit Gertler Davidovitch | Photo by Merav Ravitz Moshel
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meir medical ceNTer meir medical ceNTer

meir’s women
By lea weiss

when did you know 
ThaT you wanTed To 
be a docTor?
I wanted to be a doctor from 
an early age. I knew that I 
wanted to help people and 
do meaningful work. It was 
important for me that my 
work would be impactful 
and would have significant 
effects on people’s lives and 
well-being. On the other 
hand, I  was fascinated 
by sc ient i f ic  research. 
Eventually I became both a 
physician and a researcher. 
I have completed an MD 
and a PhD in neuroscience. 
I  am now involved in 
neuroscience research, 
along with my clinical work 
as head of the Neurological 
Department.

whaT made you 
choose your 
specialTy?
I  f i n d  n e u r o l o g y 
fascinating. The brain is 
the most complex and 
exciting organ in the body. 
I always wondered how our 
brain functioned and how 
consciousness  evolved. 
One of the biggest enigmas 
is how neurons survive 
and function for so many 
decades, as the vast majority 

are not replaced. The key 
to their survival is related 
to their network and the 
nourishing environment. 
As a neurologist, I can 
help people manage severe 
conditions and diseases 
and improve their lives. 
To lead them through 
complex situations with 
empathy, and holistic care 
is important. I see it as my 
calling.

whaT are The laTesT 
innovaTions in 
your field?
The past decade brought 

great scientific progress 
a c r o s s  n e u r o l o g i c a l 
diseases and transformed 
the fields of neurology and 
neuroscience. Impactful 
s c i e nt i f i c  d i s c ov e r i e s 
resulted in new therapeutic 
s t r a t e g i e s  i n  m a n y 
neurolog ic a l  d i s e as es , 
i nc lu d i ng  t re me nd ous 
advances  in  the  areas 
of  s t roke ,  he a d a che s , 
neuroimmunolog y and 
neurodegenerative diseases. 
Technological  progress 
advanced our abilities to 
detect ,  invest igate and 
understand brain disorders. 

We are living in a fascinating 
era, and our abilities to 
help people suffering from 
neurological conditions has 
increased dramatically. 

whaT significanT 
move have you made 
This year?
I was recently elected to 
be the chairperson of the 
Israeli Headache Society. I 
am one of the founders of 
this society, which is part 
of the Israel Neurological 
Association. Migraine is 
the second leading cause of 
all global disability, yet it is 
still regarded as an invisible 
disease. From relationships 
to careers, migraine can 
disrupt every aspect of a 
person's life. 
I believe that our mission is 
to improve the lives of people 
suffering from headache 
disorders. In recent years, 
new therapeutic tools were 
developed. The need to 
educate physicians, health 
profess iona ls  and  t he 
public in order to increase 
awareness and encourage 
diagnosis and treatment is 
crucial in order to increase 
the quality of life of people 
suffering from migraine and 
other headache disorders.  •

did you always 
have a passion for 
medicine? 
I have always loved science 
and people. During my service 
in the army, I realized that 
medicine was my destiny. For 
me, it is a way of living and not 
just work. The combination of 
doing something significant 
and interesting while having 
the privilege to help others 
means the world to me.

whaT drew you To 
This field?
The world of gynecology 
connects diverse fields of 
medicine including internal 
medicine and surgery - 
which leads to fascinating 
opportunities to develop, 
promote, research, and learn. 
For me, the beauty of this field 
is its unique mix of challenging 
work and obstetric illnesses 
alongside particularly exciting 
moments, such as the moment 
a baby emerges into the world. 
Taking care of women, 
especially during pregnancy 
and mostly when it is a 
complicated pregnancy, means 
a lot! Taking care of both the 

mother and her child makes 
it challenging and rewarding. 
Being a part of creating a 
new life is exciting, even after 
more than two decades and 
thousands of patients.

whaT aspecTs of 
ob gyn do you 
find parTicularly 
exciTing? 
My field of specialization is 
'high-risk pregnancies' - in 
most cases the interests of 
the mother and the fetus are 
identical and shared. But in 
the challenging situations 

where there is a 'conflict of 
interest', our job as doctors 
is to succeed in reaching the 
right solutions for everyone. 
Often, a decision has to be 
made immediately and under 
conditions of uncertainty, such 
as, for example situations where 
a maternal illness necessitates 
premature birth, which can put 
the baby at risk. 
The decisions are challenging, 
they fill you with adrenaline, 
and the moments of success 
and these points fill you with 
tremendous satisfaction.
Another integral part of my 
work is medical education - I 

think I have the privilege of 
being able to train a generation 
of doctors who, beyond striving 
for professional excellence, 
will also strive to be excellent 
in the personal aspect, in the 
sense of respecting patients, 
listening to them, and applying 
personalized medicine 
alongside research.

whaT’s in sTore for 
The fuTure? 
The latest innovations in my 
field are in genetic diagnosis 
and in combining big data and 
AI – artificial intelligence - in 
creating physicians’ assistant 
tools for complicated medical 
decisions.
Just during the last year, we 
improved our ability to collect 
and analyze clinical data, as well 
as implement new genetic data 
into our clinical consultations.
As such, I hope to be able to 
continue to lead innovation 
and collaborations in the 
world of women's medicine, 
in cooperation with numerous 
disciplines, while harnessing 
the amazing technological 
knowledge and capabilities we 
have today. •

when did you know 
ThaT you wanTed To 
be a docTor?
At the end of my military 
service, the decision was 
made. My grandparents 
were doctors, but I never 
real ly knew them. My 
grandmother was killed in 
the war of liberation, and my 
grandfather died when I was 
two years old. My mother 
was an x-ray manager and 
my daughter decided at the 
end of her military service to 
become a doctor. Today she 
is a pediatric specialist. We 

are four generations of white 
cloaks, and my daughter 
joining in this path really 
moved me - she is an excellent 
doctor with indescribable 
sensitivity, a lot of compassion 
and a lot of intelligence, and 
these are the qualities that 
make a good doctor. 

whaT made you 
choose your 
specialTy?
I studied internal medicine. 
When you study internal 
medicine, you do rotations 
in different departments by 

Dr. nIrIt lEv
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prof. tal BIron-SHEntal
Head of the OBGYN Department at Meir Medical Center, Clalit Health Services
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SIMa roBBaS
Operations Manager, Meir Medical Center, Clalit Health Services

when did you sTarT 
working aT The 
hospiTal?
For most of my life, I was 
involved in the hotel industry. 
Hotels are similar to certain 
aspects of the complexity 
and challenges that exist in 
hospitals. The director of 
the hospital wanted to bring 
standards from the world of 
hotels into the hospital. He 
contacted me and asked me to 
join the Meir Medical Center.
Meir Medical Center is 
known as one of the leading 
medical centers, and I was 
given the mandate to take 
care of the entire operational 
support system that provides 
a better patient experience 
for people who need the 
hospital's care. 

whaT is your Task?
My job is to make it easier for 
the staff to do what they know 
how to do so well, and to ease 
the patients’ experience at the 
same time.

whaT are The changes 
you have made?
One of the tasks that stood 
before us was to make the food 
more appealing and healthier 
in light of global trends. We 
enabled patients to receive a 
menu through an application 
whereby they could choose 
their meals, while receiving 
medical recommendations 
and taking their personal 

taste into consideration. 
The internal medicine wards, 
which used to be gray, received 
a more colorful paint job and 
a touch of tenderness and 
were redesigned to be at a 
‘hotel’ level. The dining rooms 
became a lounge and guest 
rooms for families, which was 
part of the new general agenda 
that focuses on providing a 
more pleasant experience for 
the staff and the patients. 

The fact that the staff feel 
that they are hosting their 
patients in a special place adds 
to the unit's pride for all staff 
members, and the reactions are 
correspondingly emotional. It 
is important for me to point 
out that it is impossible to do all 
these tasks without a dedicated 
and professional team that 
gives its soul 24/7 and is ready 
to mobilize at any stage and for 
any challenge that is presented 
to them.

whaT is your vision?
People who are admitted to 
the hospital are usually in one 
of the most challenging periods 
of their lives and aren’t at their 
best. They don't have the ability 
to take care of themselves at 
this stage, and we as a society 
must do everything we can to 
take care of people in every way 
–  strengthen the team that will 
give them the best professional 
care and support them in any 
way that will enable them to get 
through that period. •

Sima Robbas

meir medical ceNTer

choice. I chose oncology 
and realized that this is the 
field I ultimately wanted to 
practice. So I had two choices: 
to complete my speciality 
in internal medicine or 
to switch to oncology. I 
decided to first complete 
internal medicine because 
it serves as a foundation 
and provides valuable 
experience. I then went on to 
pursue an oncology specialty.   
I went to Paris to specialize 
at The Institut Gustave 
Roussy, the leading cancer 
center in Europe. I interned 
there. At the time, they 
were doing clinical research 
on lung cancer, and that's 
how I got into the field. 
Looking back today, I don't 
regret the longer path that 
I took, it provided me with 
the knowhow to think in a 
precise way, examine patients 

correctly, and make proper 
differential diagnoses.

oncology is a 
very challenging 
specialTy.
It is a very difficult specialty. I 
began caring for lung cancer 
patients over 30 years ago, when 
the prognosis was very poor. 
Even to this day, lung cancer 
still remains the deadliest of 
all cancers. I remember that I 
spoke with two of my colleagues 
from abroad who told me that 
in order to survive in this field 
I should take on another type 
of cancer with better prognosis 
so that I would be able to see 
some light at the end of the 
tunnel. However, I chose to 
focus on lung cancer and I am 
happy to say that this field has 
significantly advanced since I 
first started treating patients.

whaT are The laTesT 
innovaTions in your 
field?
The treatment of lung cancer 
has undergone a revolution 
in the last decade in two areas 
-- biological therapy, including 
personal ized medicine 
and an understanding of 
the genetics behind the 
growth and immunotherapy 
therapy, which is the repair 
of the immune system.  
These innovations have 
significantly improved the 
quality of life and survival of 
many patients. There are also 
new advancements in local 
treatments, such as improved 
and innovative surgery 
techniques, radiosurgery, and 
new radiation therapies. 
I am proud to say that Meir 
Hospital is one of the hospitals 
leading innovative research 

in the field of oncology, and 
this directly translates into 
lifesaving treatments for our 
patients. 

are you opTimisTic 
for The fuTure?
In looking to the future, we still 
need to develop effective early 
detection screening for lung 
cancer, so that we can catch 
growths at an earlier stage and 
improve survival.  We also 
need to focus on prevention, 
by raising awareness, especially 
among youth, of the dangers 
of smoking.  Finally, we must 
continue to develop new 
drugs, new combinations, and 
new technologies to provide 
better survival and optimal 
treatments for patients. While 
we are still unable to talk about 
a cure, my hope is that soon, 
with all these advancements, 
we will be able to. •
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C
armit Naimi, 48, 
married to Miki 
Naimi, and mother 
of two daughters. 
She manages the 
Naimi Group real 

estate company.

whaT is The greaTesT 
saTisfacTion in your 
work?
The feeling that we are partners 
in building the country, 
literally. Another building is 
erected and a project creates 
jobs is a very good feeling. 
Real estate is an engine of 
growth, and everyone benefits 
from the results.
In the first stage, the project is 
established, the light is turned 
on, and there is a moment 
when suddenly it happens, 
and the project we envisioned 
spreads its wings and develops. 
It takes on its own character, 
generates business activity: 
new businesses, employees, 
employment, events. When 
that happens, it fills the heart. 
When I see the business 
owners smiling, I know I did 
well.

whaT is your area of 
business?
My main area is financial management 
and business contracts. It is very 
interesting, dynamic and exciting. It is a 
field that takes on a new character every 
day. I also change with the organization. 
I am exposed to a variety of types 
of business, world views, a different 
business view, which allows me to learn 
and teach.
I am always happy to share my 
experience and give advice. And I 
don’t sign any deal that I know will 
not be successful for the other party. 
I will refrain from it and express my 
professional opinion.

whaT characTerizes good 
employees?
The people who work in our company 
are very special. I trust them because I 
feel that they are developing with me. 
The success of the company is first and 
foremost thanks to them, thanks to their 
care, loyalty and ability to work under 
difficult stressful conditions, and there 
are many of them. Sometimes I deal with 
ten different issues at the same time. 
Without good people at your side, it is 
almost impossible.

whaT guides you?
I always look for logic in what I do. Logic 
is a wonderful thing. When something 
doesn't make sense, I've learned that it's 

not true. That guides me in 
my decisions and also helps 
me understand the people I 
am negotiating with.

Tip for The fuTure 
generaTion?
I would like the education 
system in Israel to add a daily 
economics hour; or a few 
hours a week to talk about 
supply and demand, interest 
rates, the prime, the budget. 
Our children are smart enough 
to understand the economic 
reality that we all have to deal 
with, in private households 
and in business. When you 
start teaching percentages 
in math classes, it's time to 
deepen the study and adapt it 
to everyday reality.

whaT projecT are you 
building currenTly?
Naimi Park. It is a business 
and hi-tech park. It is close to 
major thoroughfares, public 
transportation, especially the 
purple line of the light rail.
We have provided thousands 
of underground parking spaces 

so employees can drive or ride their 
bikes to work, then use the luxurious 
showers we built in the project.
The park covers 120 dunams, surrounded 
by green spaces. It is located near South 
Park (Menachem Begin) in Tel Aviv; the 
national and safari park in Ramat Gan; 
and Ariel Sharon Park.
The commercial areas of the park will 
include restaurants, cafes, fashion 
and lifestyle stores. Later, there will be 
sports and skateboard courts, a fitness 
club and spa, a business and congress 
center, a boutique hotel, and services for 
the well-being of the park's employees 
and its guests. Everything is built to the 
highest standard and in accordance with 
the green building code. •

carmiT naimi:  
building on a dream 

By iriT maThias

Carmit Naimi | Photo courtesy Naimi towers LTD

L
imor Bouzaglo is the VP of 
human resources at EL AL 
She talks about the challenges 
the company has faced and 
the top-flight solutions it has 
implemented. 

how do you perceive The 
naTure of your job?
An integral part of the position is the 
ability to connect to the organization's 
strategy and to ensure that the right 
person is in the right place at the 
right time in every department. The 
greatest human resources doctrine 
posits that employees feel as if they 
belong, that they have influence and 
that they are significant. Once that 
feeling exists, employees give 200% 
of themselves, and everyone benefits.

whaT guides you aT work?
People are the entire story. The 
importance of seeing our people, while 
addressing every aspect of their lives, 
resonates with us every day. Every 
person receives extensive supervision 
and assistance so that they don't feel as 
if they are alone. Special emphasis is 
placed on personal events in people's 
lives and on supporting them. We believe 
it is important to provide everyone with 
optimal conditions such as flexible hours, 
and opportunities for advancement, 
professional training and training 
courses. The entire process is executed 
under the phrase “Hire to retire” – that 
is, from recruitment of employees to their 
retirement. We love people who work 
with us for many years. It is important 
that everyone at El Al knows that we have 
their best interest in mind.

whaT was The mosT 
challenging parT?
The COVID-19 pandemic was an 
extremely challenging period. As a colonel 
(res.), I thought I had seen it all, but we 
faced a complex and difficult process that 
will take time to process. For the first time, 
we were faced with a situation in which 

we laid off 2,000 people. At the same 
time, we managed the entire population 
of employees who had been laid off and 
operated with a group of 200 employees. 
Those who remained assumed several 
positions in order for us to be able to 
continue to function. Thanks to the El 
Al staff, the company survived. After the 
pandemic, we had to recruit thousands 
of people and revive the company's HR 
system. 

whaT is The mosT saTisfying 
parT?
My greatest satisfaction is the ability to 
overcome difficulties and challenges 
faced by the company in human 
resources. Every challenge that occurs in 
an organization reaches the nerve center of 
the HR division, and it is our job to provide 
a comprehensive solution. The greatest 
challenge is to establish trust in all arenas 
and work together to provide a solution.

corona caughT el al when 
iT was acquiring a new fleeT 
of planes and launching 
new desTinaTions. whaT 

helped you overcome 
This crisis?
The personnel at El Al held the 
organization together during the 
crisis. Together, we came out stronger 
than before. El Al built a targeted 
RESTART program that includes an 
organizational strategy for the next 
five years. The plan is accompanied 
by launching a new brand, opening 
new lines such as Dublin and Tokyo, 
and maintening steady work on other 
lines. 

has The re-recruiTmenT 
of veTeran flighT 
aTTendanTs  proven 
effecTive?
We recruit staff with professional, as 
well as life experience. We are also 
pleased to rehire returning El Al 
employees. I am extremely proud 

that we have no age limit. This creates a 
balanced mix in the company.

whaT was your mosT 
imporTanT move in The 
company?
After vigorous and challenging work, we 
managed, in a period of eight months, to 
sign agreements with four labor sectors 
in the organization (pilots, maintenance 
and engineering staff, administrative staff 
and flight attendants) with the Histadrut. 
This is an extremely important move 
that I am incredibly proud of. The signed 
agreements are balanced, optimal to the 
parties and balance our desire to support 
our employees. This allows us to retain 
and recruit quality experienced personnel 
while allowing the company managerial 
flexibility needed to comply with future 
challenges. We are also working on 
digitizing the company, introducing 
progress in all areas, particularly human 
resources. The envelope is helped by data. 
All this is done to introduce innovation 
to our employees and predict future 
trends while providing the solutions they 
require.   •

limor bouzaglo:  
onward and upward

By  iriT maThias

Limor Bouzaglo | Photo by Ohad Romano
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diamond in The sky

I
f you’re looking for a vacation 
destination that’s not far from Israel 
which offers beautiful landscapes, 
good food, friendly people and 
exciting attractions, Georgia ticks all 
the boxes.

Your trip should start in Tbilisi, the capital 
of Gerorgia. Founded in the 5th century, 
the city has fasciating historical sites. 
Spend at least two days in the city, then 
travel to the Diamond Bridge, located in 
the Tsalka Canyon Nature Reserve in the 
Dashbashi region of Georgia, a two hours’ 
drive from Tbilisi.
The area covers 2,000 dunams and is 
1,500 meters above sea level. It includes 
the Diamond Bridge and a holiday village 
that comprises a hotel, a restaurant ,and a 
wide variety of family-oriented attractions. 
The project is located in an area 
characterized by expansive natural spaces. 
There is a unique diversity of flora and 
fauna, dozens of waterfalls, and a huge 
canyon hewn into the volcanic rocks by 
the Khrami River.

The diamond in The bridge
The outstanding feature of the nature 
reserve is the Diamond Bridge. It is built 
between two mighty cliffs on the sides of 
the canyon. It is a 240-meter long glass 

bridge that rises 280 meters above the 
massive canyon, with cascading waterfalls 
and flowing streams below. 
The name of the bridge is derived from 
the diamond-shaped bar constructed in its 
center. The Diamond bar is a multi-level 
refreshment point, cited by the Guinness 
Book of Records as "the largest and 
tallest suspended structure in the world," 
weighing a total of nine tons. Just sitting 
in the bar is an exhilarating experience in 
itself. 
The Diamond Bridge and the Diamond 
bar were designed by Tomer Mor Yosef. 
The construction took three years and 
involved professional teams from the 
Netherlands, Belgium and Germany. 
The complex construction, made of fine 
steel and non-dazzling glass, took into 
cosideration the surrounding natural 
terrain. 
The idea was to assimilate the bridge 
inside the green lung without obstructing 
the spectacular view. The bridge was 
assimilated as a jewel above the canyon 
between the water and the sky. Special 
sensors were installed to prevent injuring 
any birds. The Diamond Bridge is a 
truly unique attraction that provides a 
breathtaking experience.
As a complementary part of the 
experience, a holiday village was built 

on the Kass Diamond Resort site. It 
comprises 120 luxurious guest villas, each 
measuring 60 square meters. Every villa 
includes a terrace overlooking the scenic 
view of the reserve.  
Kass Land is the largest tourist project in 
Georgia, with a wide range of attractions 
for all ages. In addition to the immense 
nature reserve, the transparent Diamond 
Bridge, and the prestigious resort, visitors 
can enjoy other attractions such as a 
40-meter cliff swing located in the heart 
of the reserve; cycling on cables that 
extend between the two 280-meter canyon 
cliffs; jeep tours; hiking trails; waterfall 
tours; thermal pools; a horse farm; and a 
chef 's restaurant that offers a rich and 
diverse menu. 
The Kass Land tourist site is a primordial 
green lung. The principle that guided 
the developers throughout the process 
of restoration and development of the 
reserve and site was to preserve the natural 
treasures and assimilate the attractions 
within them. 
As part of the development work, no trees 
were uprooted and no natural treasures 
were destroyed. Rather, they became 
accessible to visitors in a place that honors 
nature in all its glory and offers them a 
thoroughly rewarding experience during 
their entire stay.  •

By iriT maThias

The Diamond Bridge in Tsalka | All photos courtesy Kass Group

The holiday village in the Kass Diamond Resort A view of the Tsalka area The Diamond Bar
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Tourism Tourism

el al's new 
desTinaTions

EL AL announces flights 
to new destinations that 
will make experiencing the 
cherry blossoms in Japan and 
enjoying the scenic views in 
Ireland possible.
Starting in March, two weekly 
flights from Tel Aviv to Tokyo, 
scheduled for Wednesdays 
and Saturday evenings, will 
be serviced on the Boeing 
787 Dreamliner aircraft. And 
three weekly flights from Tel 
Aviv to Dublin are scheduled 
for Sundays, Tuesdays and 
Thursdays on the Boeing 
7373-800. 
Japan's capital, Tokyo, is one 
of the most fascinating cities 
in the Far East, filled with 
huge shopping centers and 

stores, situated near beautiful 
gardens that offer tranquil 
moments, surrounded by the 
breathtaking cherry blossoms 
that flourish in the spring. 
In Dublin’s fair city, the largest 
in Ireland, there are stunning 
views, a lively nightlife, streets 
lined with shops, and historic 
statues and monuments on 
every corner. 
In  addit ion ,  EL  AL i s 
expanding its route network 
in the US. Staring in May, 
the airline will increase the 
number of weekly flights to 
Miami to six. In addition, 
it is adding six non-stop 
flights to Fort Lauderdale 
during the High Holy days in 
September. And as of spring 
2024, the airline will operate a 
regular flight schedule to Fort 
Lauderdale year round.  •

check in, check ouT
By roNiT maThias

norwegian cruise line’s wine  
and dine series

The innovative global cruise company Norwegian Cruise 
Line (NCL) has launched an exciting new lineup in its 
popular Meet the Winemaker series. The unique program 
features renowned winemakers and culinary experts who 
bring their knowledge and expertise to an intimate group 
of guests aboard the company's newest ships.
The series provides wine lovers and foodies of all skill levels 
with the opportunity to connect with winemakers and other 
connoisseurs through seminars and enriching activities. The 
immersive program offers the passengers intimate wine 
tastings; dinners with wine pairings; interactive culinary 
demonstrations; and meetings and receptions on board. 
Passengers can also purchase wines on board which are 
otherwise available only by visiting the wineries directly. 
A noteworthy addition to this year's series features special 
guest Emma Walker, the daughter of Johnny Walker. •

The new desTinaTions of sundor
Sundor is a charter flight company that is owned by EL 
AL and based at Ben-Gurion Airport. This season, it 
will operate flights to 10 destinations: Sharm el-Sheikh; 
Thessaloniki; Tbilisi; Larnaca; Zagreb; and Ljubljana. In 
addition, there will be two weekly flights to Porto; three 
weekly flights to Naples; two weekly flights to Tivat, a resort 
town in Montenegro; and four flights a week to Istanbul. 
The flight to Istanbul on March 30 will be the first to 
that destination in 16 years. The resumption of flights to 
Turkey comes against the background of warming relations 
between Israel and Turkey. In February, in cooperation 
with the Israeli rescue unit, Sundor sent a special aid flight 
to the disaster area in Turkey affected by the earthquake. 
Sundor flights are sold on the El Al website and through 
travel agents. •

caThay pacific's flighTs 
This year, Cathay Pacific airlines is offering a variety 
of flights from Ben-Gurion Airport to destinations 
in Asia Pacific countries, such as popular cities in 
Japan like Tokyo, Fukuoka, Osaka, and Sapporo. 
In addition, passengers can stop in Hong Kong on 
their way to Japan.
As more flights are resumed, the airline is 
progressively reopening its lounges for passengers, 
giving them more ways to relax and pamper 
themselves before their flight.
In February, Cathay Pacific lounges reopened, such 
as The Deck lounge at Hong Kong International 
Airport; the lounge at Tokyo's Narita International 
Airport; and the lounge at Singapore's Changi 
Airport. In March and April, Cathay Pacific’s 
lounges at Bangkok's Suvarnabhumi Airport and 
Manila's Ninoy Aquino International Airport will 
open their doors to passengers as well. •

keep fiT
If you can't give up on fitness, even while on 
vacation, the Goodlife network offers fitness 
equipment that can be folded into a suitcase. The 
products include sports accessories such as a mini 
stepper with an LED display and exercise bands, 
including resistance bands for a soft grip for the 
arms, which provide training for the upper and 
lower body. An LCD display screen records the 
training time, calories and step counter. Price: 
NIS 389. 
There is also an exercise bike with an AIDAPT 
digital monitor (exclusive to the Goodlife chain), 
with a pair of compact pedals. The bike helps to 
maintain fitness and improve blood circulation. •

brown bruT hoTel
Brown Brut, a new hotel in the growing 
chain of Brown boutique hotels, is housed 
in a structure associated with the Brutalist 
architectural movement that was popular 
in the 1970s. The style was the main 
inspiration for the design of the hotel, as 
well as its name.
All the rooms in Brown Brut have queen 
size beds, fitted with Egyptian cotton sheets. 
In the bathrooms, the showers are equipped 
with a rain shower, accompmanied with 
luxuruous bath products by Molton Brown 
of London and the house brand, Brown Spa. 
All the rooms have a mini-fridge, a desk, a 
laptop-compatible safe, and HD televisions 
with a variety of satellite channels. There 
is free wireless Internet in all areas of the 
hotel. 
At the entrance to the building, there is 
an elegant outdoor lounge with designed 
seating areas, large parasols, and verdant 
tropical vegetation. 
Bicycles are offered free of charge. And pets 
up to nine kilos are welcome, with advance 
notice. The hotel has 24/7 reception and 
concierge services 
The hotel is accessible to guests with 
disabilities. The entrance to the hotel, the 
elevators, the rooms, and the washrooms 
are all accessible to wheelchairs. • El Al | Photo courtesy El Al PR

Brown Brut hotel | Photo by Max Kovalsky

Sun Dor | Photo courtesy PR

Norwegian | Photo courtesy NCL

Cathay pacific | Photo courtesy PR Cathay Pacific

Good Life | Photo courtesy PR
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Perfumes Perfumes

niche perfumes
Shifrah Pantanowitz,  head of 
cosmetics business development 
at the Mashbir 365 chain, says: 
"The niche perfume category is 
the largest and most popular in the 
perfume industry all over the world. 
Niche perfumes are produced by 
perfumers and contain unique 
combinations of rare ingredients 
such as saffron, cardamom, tonka 
bean, ambroxan, and violet root 
extract. An example of a unique 
combination is a leather note 
combined with a fruity note such 
as red grapefruit. The ingredients 
of the perfumes are usually sourced 
from brand-specif ic f ields or 
growing regions. The luxury brand 
La Perla, which is sold exclusively 

at the Mashbir 365 chain, 
re c e nt ly  l au n ch e d 

the La Perla Hot 

Collection, which includes eight 
niche perfumes." Sold at selected 
Mashbir 365 branches and on the 
website.  •N

iche perfumes. or boutique 
perfumes, are gaining 
popularity worldwide. 
Stores that specialize 
in perfume understand 
the potential inherent in 

this trend and have opened special 
departments for niche perfumes.
These are perfumes that have less 
alcohol and a higher concentration 
of  unique and expensive base 
components. Niche perfumes are 
handcrafted from rare and fine 
natural ingredients. They are often 
produced in small editions as befits 
works of art. Behind each perfume is a 
conceptual story, the fruit of research 
that is reflected in the design of the 
fragrance and the packaging. 
INDIVIDUAL is a niche perfume 
boutique that enables customers 
to find a fragrance that is uniquely 
their own. The wide variety of niche 
perfumes on offer includes the new 
artisan perfume brands that are on 
the market today.
Each perfume in the boutique is 
crafted from the rarest raw materials 
that combine natural extracts in 

a high concentration. In the 
boutique, the experienced 

staff members match a particular 
fragrance to each client, enveloping 
them in a scent that will send them 
on a sensual kind of journey.
Yael Billet-Zin, CEO of Lilit Retail 
and owner of Lilit Cosmetics, says: 
"The Beyond Skin chain imports 
the best niche and ultra-premium 
brands in the perfume category. The 
niche and ultra-premium category 
has seen significant growth in recent 
years worldwide and is creating great 
interest among consumers who know 
what is happening in the world and 
don’t want to be left behind. We 
always strive to find new brands and 
present the best trends in the world to 
the Israeli audience. Lilit Cosmetics 
leads the market with international 
brands and innovative products 
while maintaining the identity and 
uniqueness of each brand."
Among the brands that Lilit imports, 
some are available only at Beyond 
Skin stores, select perfumeries, and 
chains such April and Super-Pharm. 
Some of the brands that are available 
in Israel are Creed; Diptyque; Maison 
Francis Kurkdjian; Kilian; La Prairie; 
Memo; Tom Ford Private Blend; La 
Bouche Rouge; Xerjoff; Comme 

des garcons; Juliette Has a Gun; 
Casamorati; and Roja.
OH!GLOW is a house of brands, a 
platform that brings together beauty 
and lifestyle products from around 
the world. OH!GLOW supports small, 
independent and innovative brands 
that care about the environmnet. All 
the perfumes contain high-quality 
ingredients and are created with a 
passion for well-being. Among the 
brands are EastWest Bottlers; Acqua 
di Baviera; MONTE Unisex; and 
LAGO Unisex.
The GALLERY format is a concept 
branch of Super-Pharm. The first of 
its kind, it focuses on beauty brands.
The branch, which extends over two 
floors, offers an innovative beauty 
experience of a wide variety of 
leading beauty brands. At the branch, 
niche perfumes from the following 
brands are offered: Armani 
Prive; Byredo; Versace 
Collection; and Rossando 
Matteo.  Super-Pharm 
GALLERY is located 
at  the CITY-G 
c o m p l e x 
i n  R i s h o n 
Lezion.

Beyond skIn 
(courtesy)

oh!gLoW  
(courtesy)

nIghtLIght at 
aLPa cosMetIcs  

(courtesy)

haMashBIR 365 
(Photo courtesy La Perla)

suPeR-PhaRM 
gaLLeRy 
(courtesy)

IndIVIdaL 
(courtesy)

LILIt cosMetIcs  
(courtesy)

By iriT maThias 

heRMes Photo  
(april pr)
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A
huva Turgeman, 
60, married to 
Arye, with three 
children and three 
grandchildren. She  
is the CEO and 

owner of the BBB Hamburger 
Corporation. 

whaT is your family 
background? 
I was born in 1963. My parents 
wanted to fulfill the Zionist 
dream, so they left their village  
of Zarktan in Morocco and 
moved to Israel. They raised 
10 children, of which I am the 
fifth. 

how did you geT inTo 
The food indusTry?
My brother Meir founded the 
Yotvata Ba’Ir chain. When 
he opened a large restaurant 
on the Tel Aviv Promenade, 
he asked me to join, In 1992, I started 
working at the chain as a branch 
manager. I worked at Yotvata Ba’Ir until 
2005. I performed a variety of positions, 
up to the position of CEO. Between 
2005-2008, I opened a cafe in Bitan 
Aharon. 
In 2008, I received an offer from the 
owners of BBB, a small chain that 
had four restaurants at the time, and 
I became CEO of the chain. Over 
the years, I have been involved in 
the day-to-day management, a full 
transition to franchise management 
and development, marketing, culinary 
development, procurement matters and 
defining and building procedures and 
standards, up to the present day.

whaT brands does The bbb 
group have?
The BBB Group manages the BBB, 
Burgerim, Moses and Moses Shop 
brands, using the franchising method.
Over the years, the BBB network was 
developed, branches were launched all 

over the country and we reached about 
30 restaurants. In 2015 we acquired 
the kosher Burgerim chain. We made 
significant changes in it. Today, the chain 
has 55 branches.
In 2017, we purchased Moses. Then we 
launched a new chain - Moses Shop, 
which was adapted to the new generation 
of restaurants - small branches that 
emphasize deliveries and takeaway, 
while adhering to a limited menu and 
use of high-quality ingredients. 
In recent months, we developed a new 
brand called BBB By The Way: branches 
located throughout the country in 
different formats: restaurants, stands, 
food trucks at gas stations.
The BBB Group has about 100 
restaurants and branches and employs 
about 2,500 people.

how do you bring 
innovaTion To a reTail 
chain?
One of the values leading the group's 
vision is innovation. The Israeli 

consumer is a sophisticated 
consumer. They seek and 
embrace innovation and 
progress. They like quality 
food, know how to appreciate 
value for money, and enjoy 
being up-to-date. With that 
insight, we do everything 
to continue to innovate and 
excite.
Beyond that, we emphasize 
addressing all our target 
audiences. Last year, we 
launched a gluten-free menu. 
We also noticed that veganism 
isn’t just a passing fad but a 
real trend,  so we increased 
the inventory of vegetarian 
and vegan dishes. At the 
same time, we entered into a 
collaboration with a start-up 
called SavorEat, which offers 
a robot chef that prepares a 
vegan patty according to the 
customer's liking.

whaT are The group’s social 
acTiviTies?
The BBB Group promotes social and 
corporate responsibility on several levels:
Ecology - stopping the use of placemats, 
switching to digital menus, reducing the 
use of straws and disposable utensils.
We cooperate with Tamir - the recycling 
corporation. Some of the restaurants 
separate waste and send all the plastic 
and metal packaging for recycling.
BBB also partners with Make-A-Wish, 
which fulfills wishes for children facing 
life-threatening illnesses. As part of the 
activity, the Wish Dish is promoted in 
the chain’s restaurants in which a portion 
of the proceeds from the sale of top 
dishes from the menu are donated to 
the organization. 
The group also collaborates with 
the WishingWell, which encourages 
Israelis to do volunteer work to help 
improve society. For these activities, the 
volunteers receive benefits that they can 
use at the chain's restaurants. •

ahuva Turgeman: 
innovaTing The food chain

By lea weiss 

Ahuva Turgeman | Photo by Shlomit Vizner

Hemda Kornick | Photo by Sivan farag

L’
Oréal launched 
its Stand Up! 
campaign on 
Internat iona l 
Women's Day. 
The campaign 

appears on digital and 
social networks. It is part 
of L'Oréal Paris's global 
social program against 
sexual harassment in public 
spaces, with an emphasis on 
bystanders, to give people 
the tools to counter this 
phenomenon. 
The campaign was born 
out of the brand's social 
agenda advocating female 
power in light of studies 
that have proven that sexual 
harassment is widespread 
w o r l d w i d e .  S e x u a l 
harassment causes serious 
damage to a woman’s self-
confidence and sense of 
self-worth.
L’Oréal has had a long-
standing partnership with 
the Rape Crisis Centers  
in Israel.  Within that 
framework,  a website 
was launched in Hebrew, 
standup-israel.com, which 

includes five simple tools 
that people can use to 
respond safely when they 
experience or witness 
sexual harassment. 
I n  a d d i t i o n ,  t h e 
L’ O r e a l  c a m p a i g n 
wi l l  be  accompanied 
by the loca l  hashtag 
#Don’tStandOnTheSide, 
and dedicated workshops 
on the project will be held 
for tens of thousands of 
people this year.
A survey conducted by 
L'Oréal Paris in Israel 
revealed that one out 
of every two women in 
Israel has had at least 
one experience of sexual 
harassment in the public 
sphere. Of the respondents, 
79% stated that there were 
other people around them 
who witnessed the incident; 
73% s t ate d  t hat  t he 
onlookers did not intervene 
or ignored the situation; 
58% of the witnesses said 
that if they had the training 
or tools, they would have 
intervened on behalf of the 
woman being harassed. •

H
emda Kornick, 
51, married + 
children
P s y c h o l o g y 
s t u d i e s  + 
personal training 

a t  A d l e r  I n s t i t u t e 
CEO & owner of Hemda 
Kor nick  Infor mat ion 
Organizer 

whaT is 
professional 
informaTion 
organizaTion?
It is a simple, logical 
method that helps people 
manage physical and digital 
information. 

how did you geT inTo 
This profession?
I have always had an 
interest in organizing things 
efficiently. I came across 
an article in the Wall Street 
Journal that stated  ‘An 
average businessman loses 
six working hours per week 
(for each employee) due to 
lack of organization in the 
workplace.’ I did research 
and discovered professional 
information organization, 
which originated in Japan 
and is very trendy in the US. 

why should we be 
more organized?
We live in an age where 
information flows 24/7, 
leaving us with no filters, 
and access to all types of 
information. We jump from 
one thing to another and 
never have enough time. We 

need a method to manage 
information effectively so 
we can find it easily when 
we need it. A professional 
information organizer assists 
with that task.  

whaT do you do aT a 
clienT’s premises?
Firstly, I organize the 
computer  dat a .  This 
involves  s or t ing  the 
mass of emails, filtering 
unnecessary paperwork, 
and organizing it into a 
binder. The files may include 
photos, recommendations...
everything people put off and 
don't like to do.

you recenTly 
launched a line of 
producTs. 
The products, which combine 
aesthetics and functionality, 
are modular acrylic binders 
that allow items to be visible 
and easily accessible. They 
help organize many items in 
different spaces, not just the 
workspace.  •

l’oréal 
launches 

anTi-sexual 
harassmenT 

campaign

hemda 
kornick: 

professional 
organizer

By iriT maThias

By lea weiss

Photo courtesy L'Oreal PR
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T
he color pink, which 
d o m i n a t e d  t h e 
winter collections of 
international fashion 
designers, especially 
Valentino, continues with 

us this spring. 
House of Valentino designer 
Pierpaolo Piccioli, together with 
the Pantone paint company, created 
a new shade of the pastel called 
Valentino Pink PP. Pink is also 
featured in the collections of Israeli 
designers. 
What is so attractive about pink is 
that it conveys a sense of optimism 
and femininity.  In  var ious 
cultures, the color pink has diverse 
associations. In China, for example, 
pink is associated with happiness 
and love. In India, it is considered 
the color of purity and innocence. 
In general, it is associated with 
happiness, love and sweetness. 
The color pink is not new in the 
world of fashion. Some believe it 

entered the fashion domain when 
Queen Elizabeth I wore a pink dress 
at her coronation in 1559. 
During the Rococo period, which 
flourished in English design between 
1740 and 1770, pink was worn by 
aristocrats, both female and male, 
and represented good taste and class.
The perfume and beauty industries 
also adhere to the pink trend. 
Perfume companies such as Carolina 
Herrera, Paco Rabane and Narciso 
have launched their spring perfumes 
in pink bottles and packaging. 
The color pink stars as a statement 
of joy and positivity. As long as it 
remains on the fashionable agenda, 
it will continue to brighten our 
lives. •

PiNk

in The pink
By roNiT maThias

Photo credits: Castro-Packshots Asia Revivo; 
Lookbook Sharban Lupo; Reserved Asaf 
Levi; Crazy Line- Bar Sharir; Scoop-Shani 
Bar; H&M-H&M Studio; iBags-iBags; 
GOLF-Bar Sharir; Golbary-Lior Kason; 
Reserved-Asaf Levi; Desigual, Furla: pr
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hair Today,  
hair Tomorrow

I
lan Margalit, the 
ambassador for 
L'Oreal Israel, is 
considered one 
of the leading 
hair stylists in 

the country, with a 
loyal clientele that 
frequent his salon 
in  Marom Neve 
in Ramat Gan. In 
conjunction with the 
A-to-Z hair salon, 
he also initiated the 
establ ishment of 
a hair salon in the 
Cancer Center of 
the Sheba Medical 
C e n t e r  i n  Te l 
Hashomer, where he 
helps cancer patients 
deal with hair loss 
before they undergo 
c h e m o t h e r a p y 
treatment. He cuts 
their hair, and then 
fashions a wig for 
them.

whaT are The 
leading Trends 
for spring 
2023?
One of the most 
prominent hairstyles 
for summer that we 
recently saw on the 
fashion runways in 
New York, London, Milan, and Paris 
is the hair parted on the side A part 
on the side is more flattering becausre 
it reveals less of the face, while a part 
in the middle is more suitable for 
symmetrical faces.
The Kara haircut, also known as the 
bob or garcon, continues with us this 
season. It is a short to medium haircut, 
where the hair is cut in a straight line at 
the height of the jawline but not below 
the shoulders, usually with bangs in the 
front. The Kara haircut returned came 

back five years ago and is one of the 
most popular hairdos.
We will also see a lot of bouncy haircuts 
that will be accompanied by the iconic 
curtain bangs that dominated the 1970s.
2023 is the comeback of the curls but with 
a natural look after the girls with curls got 
tired of struggling to straighten their hair. 
The simple, natural look is back.

whaT abouT hair 
exTensions?
Hair extensions continue to be 

a  p r o m i n e n t 
trend. This year's 
innovation is beaded 
hair extensions. This 
is a very gentle new 
method that doesn’t 
damage the hair. The 
extension is attached 
to the hair with beads 
and thread. The type 
of hair used in the 
extension is premium 
virgin Russian hair of 
the highest quality. 
The method is good 
for thickening or 
lengthening hair and 
doesn’t burden the 
root. 
Th e r e  a r e  a l s o 
extensions of the 
"quick" type with a 
sticker that comes 
in a special injection 
(you can't see the 
st icker)  that  we 
prepare in the salon. 
This extension gives 
volume quickly and 
easily and can be 
placed in almost any 
area of   the scalp.
It is important to note 
that hair extensions 
do not impede the 
growth of natural 
hair. 

which colors will we see 
This season?
In spring 2023 we will see a new trend. 
Roots with a darker silhouette, and then 
a gamut of lighter colors with a palette 
of shades such as brown, sand, and 
blonde. 
Another strong trend is balayage. In 
this hair color technique, highlights are 
hand-painted or “swept” on the surface 
of random sections of hair. The soft, 
natural shades of the hair illuminate 
the face, giving it a sun-kissed look.  •

By iriT maThias 

Ilan Margalit | Photos by Sima Alon Ilan Margalit Hair Extensions on Noa Rosin

Ilan Margalit: The hottest trends | Photo courtesy Loreal PR

1. Estee Lauder | Photo courtesy PR; 2. Kiko Milano | Photo courtesy PR;  
3. Pupa | Photo courtesy PR; 4. Sisley | Photo courtesy PR;  5. Yuli Mana | Photo by Omri Levi

1. Clinique | Photo courtesy PR; 2. Lancome  | Photo courtesy PR;  
3. Beauty Care | Photo courtesy PR; 4. IL Makiage | Photo by Kith Glassman

BeauTy caleNdar

G
et your makeup bag ready 
because Spring 2023 
products are here. This 
spring is a celebration 
for those who love the 
delicate, clean look of 

minimalism with maximum effects, 
as well as those who prefer the bolder 
look with many layers.
Whatever makeup look you choose, 
the most important thing is the 
appearance of moist, radiant skin. 
You can opt for a foundations that 
provide partial coverage or full 
coverage. There are light bronzers 
and products that render transparent 
coverage.
The glamorous Hollywood look 
brings back the eyeliner. In the 
eyeshadow segment, there are bold, 
rich pigments of smoky silver and 
bronze eyeshadows, as well as the 
more demure pinks and pastels. Icy 
and metallic colors aren't just for the 
eyes - you can see them on lipsticks 
as well.
 The lipstick shades range from nude, 
pink, fuchsia and orange, up to the 
eternal shimmering red. •

wake 
up,  
iT’s 

Time 
for 

makeup
By roNiT maThias

1. Kylie | Photo courtesy PR; 2. L'oreal  | Photo courtesy PR; 3. Maybelline | Photo courtesy PR; 
4. Sacara | Photo by Keith Glassman; 5. Stendhal  | Photo courtesy April;  
6. GA-DE | Photo by Simon Elmalem 7. OhGlow  | Photo courtesy PR;
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BeauTy caleNdar

By iriT maThias

By olivia smiTh
WoMEn'S ScEntS 

On the occasion of International Women's Day, the perfume brand Chloe, 
in collaboration with Super-Pharm, held a festive and especially feminine 
event hosted by Bar Refaeli. French Ambassador to Israel Eric Danon 
hosted the event at his residence in Jaffa. Among the guests were Mimi and 
Daniel Luzon, COO and senior vice president   of Super-Pharm; Itzik Levy, 
general manager of the cosmetic division of Schestowitz; Michal Magen, VP 
of marketing of the cosmetic division of Schestowitz; and Itai Lurie, senior 
regional sales manager at Coty, the company that markets Chloe perfumes.• 

tHE cElEBS BranD
The American skincare brand Mario 
Badescu, which will now be sold at Super-
Pharm, was launched in Israel at the 
Norman Hotel. The brand is a favorite 
among celebrities, such as Kylie Jenner, 
Hailey Biber, and Bella Hadid. •

froM parIS to ISraEl
The Beyond Skin collective of 
Lilit Cosmetics and exclusive 
representative of  Matiere 
Premiere in Israel held a party 
at Soho House for the Parisian 
perfume brand on the occasion 
of the launch of the new Crystal 
Saffron fragrance.
The founder, partner and CEO of 
the brand Caius Von Knorring; 
and the founder and owner 
Aurelien Guichard, responsible 
for the brand's creations, came 
from France to attend the event. 
Guichard fascinated those 
present when he revealed the 
secrets of perfumes that leave a 
long-lasting effect. •

pErfuME WItH lEGEnD
Creed Cosmetics held an event 
at the Claro restaurant for the 
launch of the brand’s Wind 
Flower fragrance. The muse 
for the perfume is dancer 
Lauren Cuthbertson. The 
launch was accompanied by 
a dance performance inspired 
by her
Creed is one of the oldest 
yet very modern perfume 
houses. Throughout history, 
brand names were created 
for royal houses and patrons 
of Europe. The first perfume 
in England was Royal English 
Leather, commissioned by 
King George III. •

arounD tHE clocK 
Jan Ewoue Vos, the founder and owner of the 
Purebistance company, came to Israel on the 
occasion of the launch of the brand. The event 
was held at Beit Habosem in Tel Aviv, owned by 
Ronit Duek. 
Vos said that his perfumerie is located in a church 
in the Netherlands, where the bottles are packed. 
He comes from an artistic family. His mother 
was a renowned ballet teacher, and he draws 
most of his inspiration from her and the world 
of dance. Purebistance, which was founded in 
2007 by Fjord Distance, produces 12 fragrances, 
each one a work of art. They are displayed on an 
artistic tree simulating a clock. Each fragrance 
represents a different time. Whenever a new 
fragrance is launched by the company, another 
fragrance is released from the collection so that 
there are always 12 fragrances. •

Daniel Luzon, VP of Super-Pharm; and 
Joey Cabasso, president of Mario Badescu 

at the event | Photo courtesy Ness Productions

Yael Bilet, Zin Nina Solovyov and 
Nitza Bilet | Photo by Doran Brasky

Aurelien Guichard, Yael Bilet 
Zin and Caius Von knorring | 

Photo by Gala Tolchinski

Jan Ewoue Vos, Ronit Duek and Carlos 
Benarroch | Photo by Gal Masas O

n International 
Women’s Day 
2023, female 
executives of 
the founder 
famil ies  of 

TASE-listed companies 
p ar t ic ip ate d  in  t he 
Opening Bell ceremony. 
The special ceremony 
at the Tel Aviv Stock 
Exchange was part of 
a worldwide initiative 
of ringing the opening 
trading bell to mark this 
day, which was celebrated 
at more than 100 stock 
exchanges. 
The initiative is the 
product of a collaboration 
among six international 
o r g a n i z a t i o n s :  U N 
Women; World Federation 

of Exchanges (WFE); the 
UN Global Compact; 
the Sustainable Stock 
Exchanges Initiative; 
International Finance 
Corporation (IFC); and 
Women in ETFs. 
Among  t he  women 
executives who rang the 
opening bell were Etti 
Elishkov, founder and 
CEO of Libra Insurance 
Company Ltd. ;  Yoni 
G o l d s t e i n  C a r a s s o, 
chair of Carasso Real 
Estate; Liora Ofer, chair 
of Melisron Ltd.; Ofra 
Strauss, chair of Strauss 
Group; Tamar Galili, 
CEO of Ilex Medical; 
and Zohar Sela, EVP and 
head of human resources 
at TASE. •

R
ivka Zaide founded 
her dermatology 
empire 22 years ago. 
Her modern two-
floor clinic in Bnei 
Brak employs 50 

staff members. Behind Zaide’s 
healthy, radiant skin there was 
once a girl who suffered from 
acne. 

where did you sTudy?
I  graduated in clinical 
cosmetolog y in Berl in, 
specializing in acne and post-
acne treatments.

whaT makes your 
clinic unique?
The Rivka Zaide Clinic is 
the only center in Israel that 
specializes exclusively in 
acne and post-treatments. 
We are the only clinic in 
Israel  that  implements 
advanced photodynamic 
equipment with five different 
wavelengths. 

whaT do you 
specialize in?
I am a specialist in acne 
skin rehabilitation. Our 
acne treatment focuses on 
encouraging skin cell renewal 
processes in the inner layer of 
the skin.

who works wiTh 
you?
I work with Aharon Zaide, a 
scientist and businessman. He 
has a degree in pharmaceutical 

chemistry engineering, an MA 
in chemistry, and is studying 
for a PhD in biochemistry.

Tell us abouT your 
developmenTs.
Together, we developed a 
natural and effective treatment 
for acne. We founded Rivka 
Zaide Laboratories, where 
the company's treatment 
p h a r m a c e u t i c a l s  a n d 
materials are produced. 
Our method has a 92% success 
rate and has changed the lives 
of people in Israel and around 
the world. •

rivka zaide: 
Turning acne 

inTo a success 
sTory 

leading 
women ring 

The bell
By roNiT maThias

exemPlary womeN

Daniel luzon, Itzik Levi, Bar Refaeli and Itai Lurie | Photo by Rafi Delouya.
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sTyle NewssTyle News

By iriT maThias

SprInG IS In tHE aIr
When spring blooms, own the feeling. Pandora jewelry 
has launched a spring collection called Pandora 
Moments, a colorful collection with symbols of spring. 
Spring is the season of renewal, so Pandors invites you 
to renew yourself with a piece of jewelry that symbolizes 
spring.  There is a wide selection of items to choose from, 
such as rings, bracelets, abd garden-themed charms, 
exclusive to Spring 2023. The collection features a wide 
variety of metals, including sterling silver and Pandora 
Rose.  •

tHE colorS of SprInG
Furla, the luxury brand of leather goods, presents its 
Cruise collection 2023. Furla addresses its woman with 
a functional and contemporary elegance. She’s curious, 
enthusiastic, creative -- a woman who is not afraid to 
experiment. From the softest to the most architectural 
shapes, from bold color blocks inspired by sports to 
classic shades of white, black and brown.
Among the iconic models and new designs, there is 
no shortage of 1990s references, where clean lines 
and materials give way to the softness of velvet, pony 
skin and plaid fabrics. Contrast returns in the My Play 
customization project for the new Furla Metropolis. 
Flaps, shoulder straps, details and ribbons can be applied 
to create the perfect style formula for every woman.
Available at Furla stores in the Ramat Aviv Mall and 
Kikar Ha’medina. •

lEt tHE Sun SHInE
Luxottica, one of the largest eyewear companies in the world, 
importer of over 30 leading eyewear brands, presents the 
hottest trends in sunglasses for Spring-Summer 2023. 
The frames are large or small, with a choice of opaque, clear or 
transparent. The colors are rich, in a spectrum that ranges from 
white, pink, light blue, green, and orange to black and metallic.
A big trend are sunglasses with gradient lenses, in which the 
lenses are tinted from the top down, so that the top of the lens 
is darkest. 
Also popular are sunglasses with the mask shape that were 
fashionable in the 1980s. •

DESIGnInG Your HaIr
Like to design your hair at home? Don’t have time to go to your 
hairdresser or planning a trip? The Dyson Corrale™ straightener 
can create a variety of styles – from curls and waves to smooth 
and sleek. By gathering hair, flexing plates enable shiny, straight 
results with less heat. For 50% less breakage, less frizz and fewer 
flyaways. Intelligent heat control responds to the thickness, 
texture, and length of your hair and automatically controls the 
temperature for optimal styling results.
Powered by a four-cell lithium-ion battery, the Dyson Corrale™ 
delivers the thermal performance of a corded straightener/
styler, cord-free.
Universal voltage and a flight-ready feature let you travel 
abroad with your Dyson Corrale. •

taKInG carE of Your SKIn
Dr. Fischer's U-Lectin skincare line is a comprehensive 
series of products for intensive treatment and prevention 
of skin dryness. They are the result of scientific 
development, rich therapeutic experience, and many years 
of dermatological expertise. The products in the line have 
passed the sensitivity test, which indicates suitability for 
particularly delicate and sensitive skin. They are the most 
highly recommended by dermatologists in Israel and the 
Israeli Diabetes Association. 
The products contain active ingredients to improve and 
balance the level of moisture in the skin, for intensive 
treatment and immediate relief for dry skin.  •

tEa cErEMonY 
Sabon, the international chain of bath and body products, 
has launched the Tea Ceremony collection and a new 
fragrance Mimosa Tea, alongside the fragrances identified 
with the brand -- White Tea and Rose Tea. 
The new Mimosa Tea fragrance is based on an aromatic 
mixture of mimosa, tea leaves, bergamot notes, fresh 
cardamom, vanilla and musk. 
In the Ceremony collection are oil-based bath soap; body 
scrub; body milk; hand cream; body water; fragrance for 
the room; mineral ball for the bath; and 
ceramic stone. •

coME anD GloW 
The Korean brand SO.KO has launched a wide variety 
of body and facial care ptoducts. They include the 
following: a soft, fur-like eye cover; a double-headed body 
massager; a rotating body massager; a body massager 
stone; reusable eye pads; a double-headed roller with an 
edge for facial massage; a rabbit-shaped facial cleansing 
brush; moisturizing wipes for the area under the eyes; a 
concentrated retinol serum balm; a lavender face mask; 
a coffee scrub mask; a walnut and apricot peel; a mango 
pitaya gel mask; and a cockatoo plum face cream mask.  •

tHE cElEBS BranD
American skin care brand Mario Badescu has landed in 
Israel. The brand's products contain active ingredients 
customized for all skin types. The brand became famous 
thanks to the success of its acne treatment products and 
its face sprays. The brand has over 200 products sold 
worldwide. The products are made in the US and are not 
tested on animals.
The brand was founded by Mario Badescu, a chemist 
and pharmacist who prepared products from mixtures of 
organic fruits and vegetables, with the aim of providing 
each customer with solutions tailored to her skin's needs. 
Super-Pharm brings 16 products to Israel, such as body 
washes; face sprays; transparent stickers for spot treatment 
of pimples; lotion for treating pimples; gentle foamer for 
facial cleansing; face masks; and eye creams. •
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sTyle News

carBonatIon InnovatIon
SodaStream launches E-TERRA™. It is an electric carbonation 
system that joins the new generation of carbonation devices, 
with a one-click operation. The device us a combination of style, 
innovation and sustainability. The modern design includes blue 
ambient lighting that illuminates the bottle during carbonation.
The electric carbonation system allows the user to select the 
degree of carbonation from three predefined levels: fine, 
medium and strong – with one click.
The name TERRA means “Earth,” which symbolizes the story 
and passion of SodaStream. The company operates out of 
environmental responsibility for the Earth, with the aim of 
changing the way people consume carbonated beverages and 
reducing the amount of single-use plastic bottles.
E-TERRA is qualified with the Quick Connect technology, a 
registered patent of the company, which provides an advanced 
user experience through a quick and easy connection of the 
gas tank, without the need for screwing. The series has won 
awards in a number of design competitions. Available in black 
or white. •

tv arMcHaIrS 
A TV armchair is a piece of furniture used for 
sitting, but its functions are adapted to improve 
one's convenience when watching TV. The 
special structure of the armchair allows you 
to stretch your legs forward and watch TV in 
comfort.
Armchairs have evolved over the years so it is 
possible to sit for hours without the side effects 
you get from sitting on a regular chair for an 
extended period. One of the developments is 
upright armchairs for the elderly. All they have 
to do is press a button to place the armchair in 
a comfortable, upright position. •

aDDrESSInG EconoMIc vIolEncE
In honor of Women's Day, the Mashbir chain of 
department stores is focusing on the issue of economic 
violence via a video, in cooperation with the Ruach Nashit 
(Women’s Spirit) organization, which works to promote 
economic independence 
refer women for female victims of violence.
The purpose of the video is to convey the message that 
economic violence is violence. Similar to other forms of 
violence, the motive behind economic violence is the 
desire and need to exert power and control over the other 
party.
The cashiers at the Mashbir have undergone training to 
identify signs of economic violence and provide tools to 
to seek external help. •
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